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THEY DON'T CALL THIS.
A SHOWPLACE FOR NOTHING.

MeetingMentor is sent to 14,000 clients and prospects of
ConferenceDirect — one of the leading third-party intermediaries.
These intermediaries account for an estimated 50% of all national
group meetings from associations and corporations.

MeetingMentor is also sent to the 325 Sales Associates of
ConferenceDirect, who work closely with their clients and are
instrumental in the site selection process.All of the recipients of
MeetingMentor are end-users or decision-makers.

In 2015, ConferenceDirect booked a record-breaking 3,871,365
room nights (a 4.4% increase over 2014) and 10,684 events
(a 7.1% increase over 2014).

Also growing exponentially in 2015: ConferenceDirect Housing
supported 256 events. ConferenceDirect Registration handled
205,000-plus transactions. Our conference management team
handled 510 events. And we created more than 40 mobile apps
for customers.

MeetingMentor is the ONLY meetings publication that can tell
advertisers exactly how many meeting room nights and events
its readers book.
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About ConferenceDirect®

A leading global provider of outsourced meeting planning services

ConferenceDirect is a full-service meeting solutions company specializing
in site selection/contract negotiation; conference management; housing
and registration services; and strategic meeting management services.
Since its formation in 1998, ConferenceDirect and its 325 “Sales
Associates” continue to book record-breaking room nights and events,
even after more than 18 years of service.

Representing 2,500 corporations and associations globally, our Associates
in 2015 booked 3,871,365 room nights and 10,684 events/meetings,
accounting for revenues in excess of $784 million. We expect 2016 to
surpass those numbers. Our service arms also grew significantly in

2015. Housing supported 256 events, Registration handled 205,000-plus
transactions, Conference Management assisted 510 events, and we
developed more than 40 mobile apps for customers.

Brian Stevens, CEO

“We are dedicated to saving our customers time and money by having the
most professional Associates within the industry,” said ConferenceDirect
CEO Brian Stevens. “Our goal,” he added, “is to exceed expectations at
every point of contact.”

ConferenceDirect Associates, who have an average of 10 years’ industry
experience, receive continuous training and education. Many hold
memberships in the meeting industry’s foremost professional associations.
We also have developed our own internal certification process to ensure
that our Associates provide the highest level of knowledge and expertise in
serving our customers.

“The pressures placed on our customers
today require us to play a larger, more
ConferenceDirect Clients Corporate = Association consultative role than ever,” said Stevens.
by Market Segment 49% 51% 4 “We are constantly working to ensure that
our customers have the most timely, relevant
information to assist them in saving time
and money while being best-in-class within
their organization and industry. MeetingMentor is a critical vehicle to
deliver this knowledge to our customers — whether it is the latest meeting
destinations, cutting-edge technology, system or process best practices, or
the latest hot topic.”

About MeetingMentor®

Delivering creative solutions and best practices

MeetingMentor delivers timely editorial focusing on information for the
experienced meeting decision-maker. In addition, the print publication and
online media bring the latest technology and social media news to the
attention of readers.

For more information contact Chris Baum, Senior Vice President & Publisher,
MeetingMentor, 213-379-3345, chris.baum@conferencedirect.com
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Print Advertising Sizes and Specifications

2016 Publishing Dates

Spring Edition mails: March 9

Bonus Distribution: ConferenceDirect
Annual Partner Meeting

Ad Closing: February 5

Materials Deadline: February 12

Summer Edition mails: June 6
Focus: Convention Centers/
Big-Box Hotels

Ad Closing: May 4

Materials Deadline: May 11

Fall Edition mails: August 31

Focus: Resorts/Gaming Destinations
Ad Closing: July 29

Materials Deadline: August 5

Winter Edition mails: November 23
Focus: International

Ad Closing: October 21

Materials Deadline: October 28

Note: All issues have bonus distribution
at ConferenceDirect’s Industrylnsights
series, CDX Spring and Fall, and

CEO Summit.

For more information, contact:

Chris Baum

Senior Vice President & Publisher
ConferenceDirect MeetingMentor
PO Box 69777

Los Angeles, CA 90060

Phone: 213-379-3345
chris.baum@conferencedirect.com
www.meetingmentormag.com

Required Materials and Submission Methods

Please provide ad as a high resolution (300 dpi or higher)

PDF/X-1a file saved in Adobe Acrobat at the size being printed.
Provide 0.125" bleed where appropriate and make sure all artwork,
fonts, and graphics are embedded in the file.

It is preferred that ads be sent electronically via web submission using
an ftp site like www.YouSendIt.com. Enter the email address listed
below for notification. Please do not send ads via email attachment
due to large file sizes and possible corruption.

If you would like to send a hard copy ad proof via mail it should be
sent to the address below. Please do not duplicate ad submission
via web and mail.

Chris Baum

Senior Vice President & Publisher
ConferenceDirect

PO Box 69777

Los Angeles, CA 90060

Phone: 213-379-3345
chris.baum@conferencedirect.com

Ad Rates (Net)

1x 2x 4x
Half Page, 4-color $3,770 $3,550 $3,210
Full Page, 4-color $5,535 $5,200 $4,810
Half Page Spread, 4-color $6,185 $5,850 $5,460
Full Page Spread, 4-color $8,305 $7,800 $7,215

Mechanical Specifications

Trim Size: 8 1/2” x 10 7/8” Paper: 50 Ib. coated stock

Ad Size Width Depth
Full Page 712" 97/8"
Full Page Bleed 8 3/4" 11 1/8"
Full Page Spread Bleed 17 1/4” 11 1/8"
Half Page Vertical 4 3/4" 7 1/4"
Half Page Horizontal 71/8" 4 3/4"
Half Page Horizontal Bleed 8 3/4” 5 5/8"
Half Page Spread 17" 51/2"
Half Page Spread Bleed 17 1/4” 5 5/8"

On bleed ads, DO NOT place any non-bleed imagery or text within 3/16”
of the trim. Position all crop marks OUTSIDE the 1/8” bleed area.
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E-Newsletter Advertising Sizes and Specifications

MeetingMentor Online is distributed ten
times a year. The e-newsletter reaches

. . Leaderboard Button
15,116 qualified decision-makers. The total 728 x 90 pixels 120 x 90 pixels
includes 14,000 clients and prospects, and
325 sales associates of ConferenceDirect. € . February 2013
!i ConferenceDirect’

MeetingMentor Online

Leaderboard (A) (
$5,000 \ Caver Story
728 x 90 pixels, Maximum file size: 40kb

The Congressional game of “Kick the
Button (B) Can” is wearing thin and keeping anxisty
$2,500 at a low simmer for hotsiiers and show

120 x 90 pixels, Maximum file size: 20kb

Box (C, D, E)

$3,500
180 x 150 pixels, Maximum file size: 30kb ConferancaDirect Solutions: Brian Melton
Clients Want Hotels to ‘Have Their Back’ Box
. In simplest terms, a hotel's responsibility in a contract is to provide a group with 180 x 150 pixels
Banner Strlp (F' G) the environment and services that will make a meeting a success. More than
$3 000 ever, clients want to know that their hotel partners *have thelr back at all times,”

said Brian Melton, CMP global account executive at ConferenceDirect MORE

402 x 95 pixels, Maximum file size: 35kb

D

Banner Strip

Acceptable Ads: 402 x 95 pixels .
i i 0X
m Image Ads (.jpg, .gif) P— 180 x 150 pixels
rogram Goes Live
m Animated/Rotating Ads (.gif) Virtual Edge Institute Certifies

First 2 Digital Event Strategists

The 16 modules that make up the “Digital Event Strategist” Certification

Program went live this past November, and in the short space of two months, 50
Conference Direct s a full-

service meeting solutions
company specializing in site

Reservation Materials Distribution jonicontract negotiation,

About ConferenceDirect

2016 Deadline Dates for MeetingMentor

Online Advertising industry professionals entered the program. Here's one path to burnishing your
credentials. MORE

conference management,
January 27 February 3 February 16 Banner Strip housing 2nd registration. It
February 24 March 2 March 14 402 x 95 pixels provides expertise to 1,100
. corporations and associations
March 23 March 30 April 11 worldwide through 350
Apr“ 27 May 4 May 16 Associates and regional offices.

Work on Readiness www.conferencedirect.com

May 24 May 31 June 13 Ramp up Risk Management
As More Natural Disasters Hit
July 27 August 3 August 15 ) _ _ ) o
Hurricane Sandy. Thunderstorms from the Midwest to mid-Atlantic. Flooding in
August 24 August 31 September 12 the Southeast. Heat waves. Wildfires. *Planning for natural disasters is Box
absolutely different from other types of disasters from accidents or human 180 x 150 pixels
September 28 October 5 October 17 frailty,” said Brad Goldberg, CMP, owner/CEO, TriGold Consulting. Here's a
October 26 November 2 November 14 short list of what you should be doing to prepare for 2013.  MORE
November 15  November 22  Decemberb

About Meeting Mentor

Who'’s New at ConferenceDirect )

) ; Meeting Mentor, the leading

E-mail Web Ad Materials (JPG or GIF format) Meetthe new associates who have joined ConferenceDirect. MORE publication for senior meeting
. . | 3 lated to th

and URLs (to link ads to your Web site) to: planners, s eredetes b he

. . clients, prospects and sales
Where to Meet With ConferenceDirect associates of ConferenceIadt

Ch"s Baum Plan your travels so that you can visit with ConferenceDirect at these upcoming  \which booked more than 2.5
chris.baum@conferencedirect.com events. MGRE million room nights last year.

www.meetingmentormag.com
213-379-3345
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Web Advertising Sizes and Specifications

ConferenceDirect MeetingMentor’s

Web site is an invaluable resource for Leaderboard Button
meeting professionals, who can access 728 x 90 pixels 1,2)?x:|20
best practices and fresh ideas from
archived magazines and e-newsletters. &3 ConferenceDirect” May 2015
MeetingMentor Online
Rates (Net) and Sizes

Home Past Issues Past e-Newsletters Subscribe Forward to a Colleague Advertise Contact Us

Leaderboard (A) — Free Subscription to

$5 000 o il Meeting Mentor Online
! . . o FCC to Hotels: Don’t Block Wi-Fi;

728 x 90 pixels, Maximum file size: 40kb AH&LA Turns to Task Force on Cybersecurity nter Emai

The controversy that flared up when the Federal G ions Commission fined Marriott
International for *hotspot jamming” earlier this year has flamed out.
Button (B) pot jamming y

$2 500 On January 30, Marriott. Ryman Hospitality Properties and the American Hotel & Lodgin 0
’

Association formally withdrew their petition to the FCC for a declaratory ruling that the aperator
120 x 90 piXelS, Maximum file size: 20kb of a Wi-Fi network does not violate Section 333 of the Gommunications Act in its use of “FCG- Box

authorized equipment to monitor and mitigate threats to the security and reliability of its network * 180 x 150 pixels
An overwhelming number of public comments to the FCC had opposed Wi-Fi blocking/iamming

Continue

B (c D E) from heavyweights Microsoft, Google and Consumer Electronics Association, along with business
0X travelers, meeting planners, small business owners and consumers.

' l'
$3,500 The petition withdrawal came just a few days after the FCC issued an Enforcement Advisory

‘warning that “no hotel, convention center. or other commercial establishment or the network

180 x 150 pixe|3’ Maximum file size: 30kb operator providing services at such establishments may intentionally block or disrupt personal Wi- Box
Fi hot spots on such premises, including as part of an effort to force consumers to purchase 180 x 150 plxels
access to the property owner's Wi-Fi network.” FCC Chairman Tom Wheeler piled on with his own
. strongly worded statement against hotel Wi-Fi blocking, promising enforcement “if others act
Acceptable Ads' similarty” to Marriott.

About ConferenceDirect

1 1 ConferenceDirectis a global
| Image Ads (j Pg, .9 if) The petitioners clearly saw the writing on the wall. “Our infent was to protect personal data in Wi-Fi meetings solufions company

e ot
hotspets for large conferences,” stated Bruce Hoffmeister. Global Chief Information Officer. g Ble) ol eclonk priack

. . . negotiation, conference
m Anin |ated/Rotat| ng Ads (g |f) Marriott International. “We thought we were doing the right thing asking the FCC o provide peadeang oo 5.
registration services, mobile a
gu\ﬂante but the FCC has indicated its mppms\llnn ‘We're \.mrklng with the |nnu5try to find \gggnnmngy and strategic Mee\rnpgs

management solutions. It provides

security solutions that do not involve blocking our guests’ use of their Wi-Fi devices.” In its il & 2 Sllbesr e

= = " i work i i i d associations through our 325
201 6 Deadllne Dates for MeetlngMentOI‘ statement. AH&LA acknowledged lh“al 'we must work in other ways to resolve this issue o ) ;r;sna:‘;;;ag;gg:wmug our

consumer safety and cybersecurity,” and announced it is convening the AH&LA Cybersecurity www.conferencedirectcom
Web site Advertising Task Force. Its goal is “to develop practical, market-based solutions and collaborate with partners

in the technology, telecommunications and other sectors, as well as with the FCC and other
government officials. This is particularly important for those hundreds of thousands of groups

Reservation Materials DiStribUtion conducting meetings, conferences and trade shows in hotels annually — events that require a
thorough approach to security.” Still in its early stages, the task force plans to work within a two-to-
December 18  December 23 January 11, 2016

January 27 February 3 February 16 Anyone who suspects Wi-Fi blocking can file a complaint at www.fec.govicomplaints or call 888- - T— G
February 24 March 2 March 14 22005 22k g Mestingienor 1 lescing

publication for senior meeting
planners, is circulated to the clients,

March 23 March 30 Aprl| 11 prospects and sales associates of

ConferenceDirect, which books

MORE ARTICLES FROM THIS ISSUE: T R

Aprll 27 May 4 May 16 . ; www meefingmentormag com

+ Clients Look to ‘Trusted Advisor’

May 24 IVIay 31 June 13 For Deep Market Knowledge:

+ PCMA Showcases Geo-technology for Meetings Forward to a Colleague ~ »
+ North American Meetings Industry Day
J une 23 J une 30 J u Iy 1 1 Aims to Send a Powerful Message Download Media Kit
Ju |y 27 August 3 Aug ust 15 + Who's New at ConferenceDirect
« Where You Can Meet With ConferenceDirect
August 24 August 31 September 12
September28 October5 October 17 o Subscribe | Past

October 26 November 2 November 14 MeetingMentor Online ConferenceDiect Mesling Menior, P.0. Box G577, Los Angeles, CA

Design by: Lo

Box
180 x 150 pixels

three-month timeframe, according to an AH&LA spokesperson.

| Forward o a Colleague \ Adverh

November 15  November 22  December5

E-mail Web Ad Materials (JPG or GIF format)
and URLs (to link ads to your Web site) to:
Chris Baum
chris.baum@conferencedirect.com
213-379-3345
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Tablet App: Sponsor Messaging
$5,000 per quarter of the year (3 months)
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Banner Specifications
Chris Baum

Support device: iOS Apple Universal App Senior Vice President & Publisher

ConferenceDirect MeetingMentor

PO Box 69777

One external hyperlink Los Angeles, CA 90060
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