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BY MAXINE GOLDING

Mobile technology is proving 
to be a game changer for the 
meetings industry. 

Here’s just one stark example from 
the Professional Convention Manage-
ment Association’s “Convening Lead-
ers” annual meeting in mid-January in 
Orlando: A dozen years ago, it took 
many thousands of dollars and exten-
sive installation to outfit a single meet-
ing room with all the electronics for 
on-site polling. Not today. Instead of 
asking attendees to turn off their smart-
phones, speakers at PCMA — even at 
the general sessions — encouraged 
their use for real-time polling. This 
created instant engagement and ap-
peared to be a smash hit. Clearly, with 
mobile technology, “we’re entering the 
‘post-PC’ era,” said Corbin Ball, CSP, 
CMP, MS, Corbin Ball Associates.

Meeting professionals in attendance 
had much to feel anxious about in addi-
tion to the speed of technology change 
— negotiating around rising room 
rates and add-on fees; delivering better 
methods of engagement; and improv-
ing ways to measure meeting value — 
as they tried to figure out how to exceed 
attendance and revenue goals in 2013. 

Hybrids. Many organizations have 
left behind the fear that hybrid meet-
ings will cannibalize their face-to-face 
events. Instead, they are mining the 

Mobile Starts  
To Dominate 
Face-to-Face

What’s keeping you up at night? Time-consuming negotiations 
… check. Attracting younger attendees ... check. Forming  
reciprocal agreements … check. Wi-Fi that doesn’t break the 

budget … double-check.
These were some of the most vexing challenges that five members of  

ConferenceDirect MeetingMentor’s Editorial Advisory Council shared — 
along with some creative solutions — during a recent roundtable moderated 
by Editor Maxine Golding. (See page 36 to learn more about the participants and 
their organizations.)

MeetingMentor: In which areas of meeting planning are you expending more 
time, money and effort? 

Randy Cross, SPIE: We spend much more time negotiating Internet 
and wireless capability, so we’ve become a lot smarter about identifying the 
number of users and bandwidth we need on peak usage. And it’s really good 
for us when a facility — like Moscone Center in San Francisco — uses an 
inclusive model. It opens the bandwidth pipe to large capacity, determines 
peak usage the first day, then throttles back the pipe to that point, re-tun-
ing capacity if a subsequent day may generate higher use. Internet access 
is charged on actual usage rather than someone’s “guess” of what it might 

continued on page 36

Negotiations are more complex than ever — especially with Wi-Fi on the bill — for 
ConferenceDirect MeetingMentor Editorial Advisory Council members (l to r) Randy 
Cross, SPIE; Jo LaBorde, Institute of Financial Operations; and Keith Newsome, SAE 
International.
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MeetingMentor is sent to 14,000 clients and prospects 
of ConferenceDirect — one of the leading third-party 
intermediaries. These intermediaries account for an 
estimated 50% of all national group meetings from 
associations and corporations.

MeetingMentor is also sent to the 325 Sales Associates 
of ConferenceDirect, who work closely with their clients 
and are instrumental in the site selection process. 
All of the recipients of MeetingMentor are end-users or 

decision-makers.

In 2013, ConferenceDirect booked a record-breaking 
2,968,378 room nights (a 12% increase over 2012) and 
8,765 events (9% increase over 2012).  

MeetingMentor is the ONLY meetings publication that 

can tell advertisers exactly how many meeting room 

nights and events its readers book.

3.0 Million

2.5 Million

2.0 Million

1.5 Million

1.0 Million

0.5 Million

2.0

1.6

ConferenceDirect Room Nights and Meetings Booked

2.5

2.75 2.7

IndustryInsights for the Meetings Community

MeetingMentor ®

2.96

2008 2009 2010 2011 2012  2013

8,165 events/meetings

8,186 events/meetings

6,813 events/meetings

8,765 events/meetings



Brian Stevens, President and CEO

About ConferenceDirect®

A leading global provider of outsourced meeting planning services

ConferenceDirect is a full-service meeting solutions company specializing 
in site selection/contract negotiation; conference management; housing 
and registration services; and strategic meeting management services. 
Since its formation in 1998, ConferenceDirect and its 325 “Sales 
Associates” continue to book record-breaking room nights and events, 
even after nearly 16 years of service.  

Representing 2,500 corporations and associations globally, our Associates 
in 2013 booked 2,968,378 room nights and 8,765 events/meetings, 
accounting for revenues in excess of $537 million. We expect 2014 to 
surpass those numbers.

“We are dedicated to saving our customers time and money by having the 
most professional Associates within the industry,” said ConferenceDirect 
President and CEO Brian Stevens. “Our goal,” he added, “is to exceed 
expectations at every point of contact.”

ConferenceDirect Associates, who have an average of 10 years’ industry 
experience, receive continuous training and education. Many hold 
memberships in the meeting industry’s foremost professional associations. 
We also have developed our own internal certifi cation process to ensure 
that our Associates provide the highest level of knowledge and expertise in 
serving our customers.

“The pressures placed on our customers 
today require us to play a larger, more 
consultative role than ever,” said Stevens. 
“We are constantly working to ensure that 
our customers have the most timely, relevant 
information to assist them in saving time 
and money while being best-in-class within 

their organization and industry. MeetingMentor is a critical vehicle to 
deliver this knowledge to our customers — whether it is the latest meeting 
destinations, cutting-edge technology, system or process best practices, or 
the latest hot topic.”

About MeetingMentor®

Delivering creative solutions and best practices

MeetingMentor delivers timely editorial focusing on information for the 
experienced meeting decision-maker. In addition, the print publication and 
online media bring the latest technology and social media news to the 
attention of readers.

For more information contact Lisa Messina, Chief Marketing Offi cer, 
702-778-9924, Lisa.messina@conferencedirect.com
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Print Advertising Sizes and Specifi cations

Required Materials and Submission Methods

Please provide ad as a high resolution (300 dpi or higher) 
PDF/X-1a fi le saved in Adobe Acrobat at the size being printed. 
Provide 0.125” bleed where appropriate and make sure all artwork, 
fonts, and graphics are embedded in the fi le. 

It is preferred that ads be sent electronically via web submission using 
an ftp site like www.YouSendIt.com. Enter the email address listed 
below for notifi cation. Please do not send ads via email attachment 
due to large fi le sizes and possible corruption. 

If you would like to send a hard copy ad proof via mail it should be 
sent to the address below. Please do not duplicate ad submission 
via web and mail.

Lisa Messina 

ConferenceDirect
11411 Southern Highlands Parkway, Suite 350
Las Vegas, NV 89141
Phone: 702-778-9924   Fax: 702-534-7872
lisa.messina@conferencedirect.com

Spring Edition mails: March 7

Regional Focus: The South

Bonus Distribution:

ConferenceDirect Annual Meeting 

Ad Closing: February 4

Materials Deadline: February 11

Summer Edition mails: June 5

Regional Focus: The West

Convention Center Customer Solutions

Ad Closing: May 2

Materials Deadline: May 9

Fall Edition mails: August 26

Regional Focus: The Northeast

Supplement: The Resort Experience

Bonus Distribution: CDX14–Fall

Ad Closing: July 23

Materials Deadline: July 30

Winter Edition mails: November 25

Regional Focus: The Midwest

CVB Customer Solutions

Ad Closing: October 23

Materials Deadline: October 30

For more information, contact:

Lisa Messina
Chief Marketing Offi cer
ConferenceDirect MeetingMentor
11411 Southern Highlands Parkway,
Suite 350
Las Vegas, NV 89141
Phone: 702-778-9924
Fax: 702-534-7872
lisa.messina@conferencedirect.com
www.meetingmentormag.com

2014 Publishing Dates

 1x 2x 4x

Half Page, 4-color $3,770 $3,550 $3,210

Full Page, 4-color $5,535 $5,200 $4,810

Half Page Spread, 4-color $6,185 $5,850 $5,460

Full Page Spread, 4-color $8,305 $7,800 $7,215

Ad Rate (Net)

Trim Size: 8 1/2” x 10 7/8” Paper: 50 lb. coated stock

Ad Size Width Depth

Full Page 7 1/2” 9 7/8” 

Full Page Bleed 8 3/4” 11 1/8”

Full Page Spread Bleed 17 1/4” 11 1/8” 

Half Page Vertical 4 3/4” 7 1/4” 

Half Page Horizontal 7 1/8” 4 3/4” 

Half Page Horizontal Bleed 8 3/4” 5 5/8” 

Half Page Spread 17” 5 1/2”

Half Page Spread Bleed 17 1/4” 5 5/8” 

Mechanical Specifi cations

All live matter on full bleed ads should be 3/16” in from the trim line and 
all crop marks should be outside the 1/8” bleed area. 
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Online Advertising Sizes and Specifi cations

MeetingMentor Online is distributed six 
times a year (every other month). The 
e-newsletter reaches 16,165 qualifi ed 
decision-makers. The total includes 14,000 
clients and prospects, and 325 sales 
associates of ConferenceDirect. Ads on the 
MeetingMentor Web site remain in rotation 
for two months.

Rates and Sizes

Leaderboard (A)

$5,000
728 x 90 pixels, Maximum fi le size: 40kb

Button (B)

$2,500
120 x 90 pixels, Maximum fi le size: 20kb

Box (C, D, E)

$3,500

180 x 150 pixels, Maximum fi le size: 30kb

Banner Strip (F, G)

$3,000
402 x 95 pixels, Maximum fi le size: 35kb

Acceptable Ads:

■ Image Ads (.jpg, .gif)

■ Animated/Rotating Ads (.gif)

2014 Deadline Dates

Reservation Materials Distribution

January 28 February 3 February 17 

March 21 March 28 April 14

May 27 June 2 June 16

July 21 July 28 August 11

September 22 September 29 October 13

November 17 November 24 December 8

E-mail Web Ad Materials (JPG or GIF format) 

and URLs (to link ads to your Web site) to:

Lisa Messina 

lisa.messina@conferencedirect.com

702-778-9924 

Box 

180 x 150 pixels

E

Banner Strip 

402 x 95 pixels

G
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